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TARGET: Graphic Designer

Greetings �

I am a unique left and right brain Graphic Designer that can provide you with world-class, high-
impact, marketing and sales materials that accomplish objectives... on time, and within budget.

�    Concepts and designs that are results-driven 
�    Wide range of styles (from edgy to conservative)
�    Award-winning Designer 
�    Marketing-savvy
�    Bottom-line-savvy
�    Production-savvy
�    Real-world tested
�    No hand-holding
�    No headaches
�    Easy to work with
�    Always meet deadlines (usually beat them)
�    References
�    Mac and PC fluent

Cordially,

Laurie Trowell

LAURIE TROWELL
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TARGET: Graphic Designer

CAREER TRACK
FREE-LANCE GRAPHIC DESIGNER � 1996 THROUGH PRESENT 

Provide high-impact, results-driven marketing and design solutions for a wide range of B2B, B2C and nonprofit clientele.  Provide concept development, design, copywriting,
photography, and production for all types of projects: collateral, corporate identity/branding, advertising, promotions, packaging, direct marketing, TV, radio, video, web, e-commerce,
outdoor, interactive, point-of-purchase and display; in all types of media:  print, Internet, broadcast, and multimedia.  Acknowledged as a color and corporate image specialist.
Clientele:  American Heart Association, Caremark (AdvancePCS), Botanical Research Institute of Texas (B.R.I.T.), Alamo Water, The Good Guys, Beautiful Body International, Palo Pinto
General Hospital, Saladmaster, etc. 

GRAPHIC DESIGNER, COMPUTER CITY � 1994 THROUGH 1997 

Graphic designer for the world�s largest computer retailer with over 100 stores worldwide.  Designed and produced ROP advertising, magazine advertising, preprints, sales materials,
direct marketing, catalogs, collateral, promotions, trade shows, internet, special events, point-of-purchase and display.  Included B2B, B2C and internal communications.  Worked with
outsourced advertising agencies and vendors.

Delivers world-class, high-impact, creative solutions that consistently and power fully execute brand strategy and accomplish marketing objectives... on time, and within budget.
SYNOPSIS

SKILLS

EDUCATION    PROFESSIONAL DEVELOPMENT    TECHNICAL SKILLS
University of Texas at Austin � B.B.A., Marketing�University of North Texas �
60-plus hours in Design Studies�DHS Commercial Art Program Graduate�
"Selling To The Executive Suite" Graduate�Sales Athlete Graduate�Dale
Carnegie Graduate�Platforms: PC and MAC fluent�Certificates: QuarkXPress,
PhotoShop, Illustrator, Acrobat, InDesign, FrontPage, CorelDraw, HTML, Flash,
Fireworks, Dreamweaver, Word, PowerPoint�Certified Master Gardener

INDUSTRY AWARDS    NOMINATIONS
ABA Marketing Awards�ADDY Awards�AIGA�American Design Awards
�Applied Arts Awards�CLIO Awards�Communicator Awards�ECHO
Awards�Graphic Design USA Awards�I.D. Annual Design Review�
International Broadcast Awards�International Radio Festival of NY Awards�
MarCom Creative Awards�Mobius Awards�PIA Graphic Arts Awards�
ProAwards�Southern California Broadcasters Association Awards�SMPS
Marketing Communications Awards�Summit Creative Awards�and others 

Portfolio sampler follows.

CREATIVE SKILL-SET INCLUDES: Strategy, ideation and �big idea� concept development.  Ability to translate and articulate concepts into written and visual design.  A broad and
sophisticated understanding of different design styles.  Award-winning design capabilities, combined with a specialization in color, typography, corporate identity and branding.
Ability to write insightful, engaging and persuasive copy.  An intimate understanding of the production/printing process.  The capacity to work across disciplines to bring a balance of
consistency, innovation and delivery-excellence.  An imaginative, insightful, inventive and resourceful approach to the creative process.

COMMUNICATION SKILL-SET INCLUDES: Strong verbal and written communication skills.  Effective interpersonal and collaborative skills.  Excellent listening skills.  From first-line to C-level
and on both sides of the desk � ability to clearly articulate ideas and concepts in a compelling and persuasive manner.  Ability to diplomatically, compassionately and effectively
solve people problems.  Capable presentation skills.  Good sense of humor.

PROBLEM SOLVING SKILL-SET INCLUDES: Skillful project management and business acumen.  Strong critical thinking and problem solving skills, including the ability to rapidly evaluate a
situation and diagnose what action is required to achieve optimal results.  Adeptness in a fast-paced environment.  Excellent organization skills combined with an attention to detail.
Ability to respond to multiple, conflicting demands and competing demands.  Self motivated, can-do, positive attitude.




