	

	Re:  Creative Management

Dear Potential Employer: 
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	A
Unique left and right brain creative director able to deliver “out-of-the-box“ creative solutions that accomplish marketing 

objectives—an award-winning creative with a “Top-10“ business education.
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	B
Earned knowledge and skills through comprehensive, hands-on experience in all aspects of both creative services and marketing—crossing all disciplines and media.
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	C
Team growth, creativity and excellence are nurtured through a “mentor” leadership approach. 
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A razor-sharp focus is held on the bottom-line at all times. 
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	E
A harmonious and enjoyable working environment is created through interpersonal dexterity combined with a culture of unabashed fun and laughter.
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With a successful foundation of twenty years in all aspects of creative services and marketing, I have a proven track record of leading creative teams in the development and production of high-impact, results-driven marketing solutions in print, broadcast, multimedia and Web.  My experience encompasses brand, corporate identity, collateral, advertising, promotion, direct marketing, internal communications, Internet, marketing research, outdoor, point-of-purchase and display.  Further, I am proficient at recruiting, developing, and directing teams of fifteen-plus, including (but not limited to) art directors, designers, copywriters, producers, developers, photographers, traffic and production staff.  Prior to founding NewGlyphics in 1996, I directed the in-house advertising agencies of two Fortune 100 companies:  
(1) NCNB National Bank (formerly known as NationsBank; presently operating as Bank of America) and (2) Computer City (at the time, was the world’s largest computer retailer; a Tandy company, now owned by CompUSA).

As a dynamic leader and motivator of creative teams, I offer comprehensive expertise in departmental start-up, turnaround, logistics streamlining and management.  With a “mentor” leadership approach, I build a prolific framework through ongoing guidance, training and feedback – building a team that is capable, motivated, inspired, highly productive and with a clear focus on:  delivering world-class, high-impact, creative solutions that consistently and powerfully execute brand strategy and accomplish marketing objectives... on time, and within budget.

Creative skill-set includes:  Strategy, ideation and “big idea” concept development.  Ability to translate and articulate concepts into written and visual design.  A broad and sophisticated understanding of different design styles.  Award-winning design capabilities, combined with a specialization in color, corporate identity and branding.  Ability to write insightful, engaging and persuasive copy.  An intimate understanding of the production process.  The capacity to work across disciplines to bring a balance of consistency, innovation and delivery-excellence.  An imaginative, insightful, inventive and resourceful approach to the creative process.

Communication skill-set includes:  Strong verbal and written communication skills.  Effective interpersonal and collaborative skills.  Excellent listening skills.  From first-line to C-level and on both sides of the desk–ability to clearly articulate ideas and concepts in a compelling and persuasive manner.  Ability to diplomatically, compassionately and effectively solve people problems.  Capable presentation skills.

Problem solving skill-set includes:  Skillful project management and business acumen.  Strong critical thinking and problem solving skills, including the ability to rapidly evaluate a situation and diagnose what action is required to achieve optimal results.  Adeptness in a fast-paced environment.  Excellent organization skills combined with an attention to detail.  Ability to respond to multiple, conflicting demands and competing demands.   

If after careful review, you feel I could be an asset to your company, please contact me at 817.303.8100.  I appreciate your time and consideration.  Thank you.

Sincerely,

[image: image10.jpg]



Laurie L. Trowell 
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TARGET:  Creative Management

	______________________________________________________________________________________________________________________________________________________

SYNOPSIS

	Twenty years of success in all aspects of creative services and marketing, with a proven track record of leading creative teams in the development and production of high-impact, results-driven marketing solutions in print, broadcast, multimedia and internet.

Experience encompasses branding, corporate identity, collateral, advertising, video, direct marketing, promotion, catalog, outdoor, TV, internal communications, Internet, point-of-purchase, display and packaging.
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	Proficiency in recruiting, developing, and directing teams of fifteen-plus, including art directors, designers, copywriters, producers, photographers, traffic and production staff. 

Directed the in-house advertising agencies of two Fortune 100 companies: (1) NCNB National Bank (formerly operated as NationsBank; presently operating as Bank of America) and (2) Computer City (at the time, was world’s largest computer retailer and a Tandy company; now owned by CompUSA).
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	A dynamic leader and motivator of creative teams, offering comprehensive expertise in departmental start-up, turnaround, logistics streamlining and management. With a “mentor” leadership approach, a prolific framework is provided through ongoing guidance, training and feedback – building a team that is capable, motivated, inspired, highly productive and with a razor-sharp focus on: 

delivering world - class, high-impact, creative solutions that consistently and powerfully execute brand strategy and accomplish marketing objectives ... on time, and within budget.

	______________________________________________________________________________________________________________________________________________________

CAREER TRACK

cREATIVE DIRECTOR, NewGlyphics – 1996 through Present [image: image15.png]



Leads this small full-service agency providing high-impact, results-driven marketing strategies and design solutions for a wide range of B2B, B2C and nonprofit clientele.  Provide strategic planning, concept development, design, copywriting, photography, production, marketing research, media planning and placement for all types of projects: collateral, corporate identity/branding, advertising, promotions, packaging, direct marketing, TV, radio, video, outdoor, interactive, point-of-purchase and display; in all types of media:  print, web, broadcast, and multimedia.  Acknowledged as a color and corporate image specialist.  Clientele:  American Heart Association, Caremark (AdvancePCS), Botanical Research Institute of Texas (B.R.I.T.), Alamo Water, The Good Guys, Beautiful Body International, Palo Pinto General Hospital, Saladmaster, etc.

Creative SERVICES Director, Computer City  – 1994 through 1997 
Directed the in-house advertising agency of the world’s largest computer retailer with over 100 stores worldwide.  In two months, brought the company on schedule from critical condition.  Recruited, developed, and directed team of nineteen, including art directors, designers, copywriters, producers, photographers, traffic staff, and production staff.  Award-winning team wrote, designed and produced all ROP advertising, magazine advertising, preprints, sales materials, direct marketing, catalogs, collateral, promotions, trade shows, internet, special events, point-of-purchase and display for North America.  Included B2B, B2C, marketing research, and internal communications.  Directed outsourced advertising agencies and vendors.  A member and advisor on the Tandy Corporation Web Graphic Standards Committee.

CREATIVE DIRECTOR, Trowell & Associates – 1991 through 1994 [image: image16.png]



Led this Los Angeles-based, full-service agency, providing high-impact, results-driven marketing strategies and design solutions for a wide range of B2B, B2C and nonprofit clientele. Provided strategic planning, concept development, design, copywriting, photography, production, research, media planning and placement for all types of projects: collateral, corporate identity/branding, advertising, promotions, packaging, direct marketing, TV, radio, video, outdoor, point-of-purchase and display; in all types of media: print, broadcast, and multimedia. Clientele: Price Waterhouse, Los Angeles Heart Association, National Kidney Foundation, YWCA of Greater Los Angeles, Gymboree, Simonson Mercedes, Aaron-Scott Furniture, The Warehouse Restaurant, United Presort Services, etc. 

Creative SERVICES Director, NCNB National Bank – 1988 through 1991 [image: image17.png]



Built a full-service, in-house advertising agency from the ground up for the 8th largest bank in the US, with 200 branches nationwide. Led a fifteen-member team that included art directors, designers, copywriters, producers, photographers, traffic staff, and production staff. Created and produced award winning, high impact, results-driven marketing solutions while reducing costs. Provided strategic planning, concept development, design, copywriting, photography, and production for all types of projects: collateral, corporate identity / branding, advertising, promotions, direct marketing, video, outdoor, point-of-purchase and display; in print and broadcast media. Supported B2B, B2C marketing efforts, as well as internal communications. Directed and outsourced ad agencies and vendors.
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CAREER TRACK CONTINUED
MARKETING Manager, Lead Marketing International Inc. – 1985 through 1988 [image: image18.png]



Created, produced and managed all activities related to sales, collateral, direct marketing, trade shows, promotions, special events, advertising, and internal communications for this direct marketing company. Served as art director, sales manager, designer, copywriter, photographer, media buyer, video producer/editor, and print buyer. Directed and outsourced advertising agencies and vendors.

Advertising Manager, Allied Automation Inc. – 1984 through 1985 [image: image19.png]



Created, produced and managed all activities related to sales, collateral, direct marketing, trade shows, promotions, special events, advertising, and internal communications for this manufacturer. Served as art director, designer, editor, copywriter, photographer, media buyer, video producer/editor, and print buyer. Directed and outsourced advertising agencies and vendors.


	______________________________________________________________________________________________________________________________________________________


	
EDUCATION|PROFESSIONAL DEVELOPMENT|TECHNICAL SKILLS

University of Texas at Austin – B.B.A., Marketing • University of 

North Texas – 60-plus hours Design Studies • DHS Commercial 

Art Program Graduate • Sales Athlete Graduate • Dale Carnegie 

Graduate • Platforms: PC and MAC • Certificates: QuarkXPress, 

FrontPage, HTML, Illustrator, Flash, Fireworks, PhotoShop, 

Dreamweaver, InDesign, Word, PowerPoint, PageMaker • Certified 

Master Gardener
	INDUSTRY AWARDS|NOMINATIONS

ABA Marketing Awards • ADDY Awards • AIGA • American Design Awards • Applied Arts Awards • CLIO Awards • Communicator Awards • ECHO Awards • Graphic Design USA Awards • I.D. Annual Design Review • International Broadcast Awards • International Radio Festival of NY Awards • MarCom Creative Awards • Mobius Awards • PIA Graphic Arts Awards • ProAwards • Southern California Broadcasters Association Awards • SMPS Marketing Communications Awards • Summit Creative Awards • and others


Letter, resume and portfolio sampler PDF:  www.newglyphics.com/Trowell_letter_and_resume.pdf


Online portfolio:  www.newglyphics.com/online_portfolio.htm
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